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 FRESHCUT is key supplier of gourmet food 
solutions .

 Established in 2005

 Purpose built production facility.

 Employees

 Our key product range.

 Our business focus.

 Our food Awards.





 Identified suitable channels to the food 
service sector that best suited our product 
range. 

 Identified our market – Freshcut aligned 
ourselves with distribution partners. 

 Identified our key Unique Selling Points.



 Need to develop brand synonymous with 
company identity 

 Understanding that Chefs are consumers and 
“brand-loyal”

 Introduced new logo across the business –
outer boxes; website; vans; business cards 
and brochure













 Interaction with other manufacturers.

 Introduction to key trade buyers.

 Focus on foodservice.

 Detailed foodservice Sales Growth Plan.

 One to one mentor sessions – specific to 
Freshcut

 It also takes time - be patient!



 Continue to drive both retail and foodservice 
business 

 Currently in conversation with vending 
machine distributor = opportunity for both 
fruit packs and pies.

 Continue to explore new trends and ideas –
product and packaging innovation is ongoing!
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