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Great Nations Write Their Autobiography in Three
Manuscripts — The Book of Their Deeds, The Book of
Their Words, and the Book of Their Art.

John Ruskin
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Commodity prices, a century in decline..........

MGI Commodity Price Index (years 1999-2001 = 100)’
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India and China Make Waves in the Global Middle Clasgﬂ\

Shares of Global Middle Class Consumption, 2000-2050
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“The most frequent and
significant factor causing
volatility is unpredictable

“Supply

P weather conditions”.
L 1) 5 Ch || FAO/OECD Agriculturali®utlook, 2011-2020
b d eng

- "" 'R

"y ,.‘."t;:',- J" .4 ;. ‘ I‘,

- ' "_.A '.‘.' | | ." - . ‘! “ ' ) #.: ..,.;.;-'-'-;
7 4 T ,,-,',nﬂ “By !!5!! !WO thirds of the World s' poptl at/on could
be living undér water stress condgz‘/ons and ¢

1.8 billion in regio\ns with absolute yater scarcity”

-

\ 40% of US corn { % 4
used for ethanol



Images from WWF




Sustainable development meets the needs of the
present without compromising the ability of future
generations to meet their own needs.

United Nations Brundtland Commission, 1987
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Whatwedo = How you can help
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What we're best known for -
protecting endangered species and
environments...

There's more to us than saving
pandas and tigers.

We can all make changes in how
we live, to use the world's natural
resources more sustainably.

Why Brazil must protect the Forest Code

WWF news "ee Brazil has built a well-eamed reputation for tackling deforestation and protecting the
environment. With the country about to host this summer's UN Conference on Sustainable

Development (aka Rio+20), the Brazilian government risks enormous damage to its
international status on biodiversity and climate protection.
Living Planet Report launched in space
Brazil has committed itself to reducing deforestation by 80% in the Amazon and by 40% in
Cerrado (tropical savannah) and to reduce greenhouse gas emissions by up to 39% by : o 5. <if
2020. Those commitments will be impossible to meet if the proposed bill becomes law. |
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The changes to the Forest Code would have severe environmental, social and economic ea nur Nm amt Report >

consequences — from huge increases in deforestation, risks of flooding and loss of
sensitive ecosystems and habitats to billions of tonnes of additional greenhouse gas
emissions, undermining efforts to keep global warming below 2°C.

* Figures from a 2011 study by Brazil's government-led research organisation IPEA
(Institute of Applied Economic Research)




WORKING

TOGETHER EM DEFESA DAS FLORESTAS
DESENVOLVIMENTO

TO SAVE = EDpO
FORESTS

Dear Mrs. President Dllma Rousseff

YOUR CREDIBILITY IS LIKE THE FOREST. - v-,.
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Tracking Brazilian beef Walmart -
Monitoring system set for roll-out in 2012 S i i
As the second-largest producer of beef and the top global exporter

If the planned amendment of the Brazilian Forest Code law goes

- Sin(_e 2004, b ePf (:attle l‘ep reSem thP |t?adln q dl‘i\/el' Of def()l'estaﬁOH ; = 55 oy -_ = through, millions of hectares of forest will be lost and billions n;'
. S N - e : = e N, tons of CO2 emitted. This ‘reform” also puts at risk Brazil's leading
in the Brazilian Amazon. According to the National Wildlife Founda- RSt e ® ternational role in biodiversity and climate protection on the eve
= ) — '.‘ — S of the !}io+20 summit. President R()ll%(’ff,' during vour presidential
tion, the country is also the world's third-largest emitter of green- - IS ‘conmeden you pledged o pravent SHRUSES D SIEW: S WO SHow

illegal deforestation or give an amnesty to environmental eriminals.

house gases, nearly half of which are directly tied to deforestation. - RSV  Please stand by your word.

For more information: www.wwf.org.br/english

B These factors make the monitoring of our supply chain critical. _ ACAaE S i comiteflorestas.org.br

The Comité Brasil is a coalition made up of 163 organizations repoesentiog
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Hrazilian civil soclety.

—————

J
Growing the success of Irish food & horticulture Bord Bla

Irish Food Board



O

U YEARS

Home Sustainable Agriculture

Global News VIEW ALL NEWS
Standards and audit protocols added to ITC's
Standards Map

Tuesday 05 June 2012

In an effort to respond to the information needs of its

stakeholders, the Stan dards Map team is continuously
adding new standards systems to Standards Map. The
three latest additions include the Sustainable Agniculture
Initiative (SAl) Platform Principles and Practices, the
Sedex Members Ethical [...] Read more
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Connect to

Contact us Members Area

Activities News & Events Library

Upcoming Events

VIEW ALL EVENTS

Water and Agriculture Working Group
Meeting
11 Jun 2012

The future use of ICT and robotics in agriculture
and food business
13 Jun 2012 - 14 Jun 2012

SPA Workshop
13 Jun 2012
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Irish Food Board




T DOING THE
g RlGHT TH'NG © Online Shopping © Store Finder

Plan A IS all about

doing the ngnt thing

We've extended Plan A to cover 180 commitments, with the aim >
of becoming the world’s most sustainabie major retailer by 2015,
Find out more below.

A

m About Plan A O Register @ Login

Home - About Plan A

Al
© Our Awards

| We launched Plan A in January 2007, setting out 100 commitments to achieve in 5 years.
FEIETRITpE We've now extended Plan A to 150 commitments to achieve by 2015, with the ultimate goal of
becoming the world’s most sustainable major retailer.

Through Plan A we are working with our customers and our suppliers to combat climate
change, reduce waste, use sustainable raw matenals, trade ethically, and help our customers to
lead healthier lifestyles. Explore our Plan A commitments for 2010 - 2015.
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Sourcing with Integrity

1. By 2020, we’ll source all

of our key raw materials
and commodities sustainably
to an independent standard

Sainsburys
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UNILEUER

SUSTARINMNABLE
LIUINL PLAN

##f THE OPPORTUNITY @ i OUR APPROACH @ i THE PLAN & NEWS & RESOURCES Search .

T H E F L H “ Home > The Plan > Sustainable sourcing

IMPROVING HEALTH AND
aUSTHINABLE st £t
NEWSLET

n Health & hygiene

GROWING FOR THE FUTURE T
REDUCING ENVIROMENTAL | Email (required)

Name (required)

i By 2020 we will source 100% of our agricultural raw materials sustainably

L ] - -
i Sustainable sourcing Today we source 10% of our agricultural raw materials sustainably. By 2012 we will

source 30%; by 2015 50%; and by 2020 100%.

EMHANCING LIVELIHDODS

Consumers want it
B Better livelihoods

Consumers around the world want reassurance that the products they buy are ethically

sourced and protect the earth’s natural resources. A growing number are choosing to buy The Unilever Sustainable

brands such as Rainforest Alliance Certified™ Lipton tea, Ben & Jerry’s Fairtrade ice Living Plan

cream, and ‘small & mighty’' concentrated laundry detergents. A more sustainable brand is

often a more desirable brand
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'mlovin’ it*

FOOD

PROMOTIONS

QUR STORY

CAREERS

LOCATIONS

The Road to Sustainability i

McDonald's never stops working toward improving our
environmental performance...and reaping “double green”
benefits around the world. |

The Road to Sustainability

Buiding a sustainabie McDonald's nvolves all facets of our

> The Road To Sustainability

business Greener Than Ever
Learn more about our efforts Recycle, Rene
Anmmal Yveltare
porate Inf
Keeping Score
Several years ago, McDonald's worked with Conservation
international to develop an environmental scorecard. & drives
greater awareness of resource use (energy, water, air
; emi2sions and waste) with the ukimate goal of reducing our :
2 : g g Get straight answers to your
environmental impacts. 4 f‘{ H
ood quality questions.

VWaich our video o learn more
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Crestive

i

PROFESSIONAL.

Food & Beverage Solution

Sustainable development

1s fundamental to Nestlé's
business success and long
term development.

b )

In all of our business

operations.we do as-much |

as possible to ensure that §_
we meet our present needs
without compromising -

those of future.generations.

Growing the success of Irish food & horticulture

Creating Shared Value at Nestlé

Nestlé Nestlé Sourr’ ‘ Energy & Nutrition,  Transport &
Professional : Emissions ; Health8& Distribution
. - Creating ——
§ - Shared Value
» TR Nutrition, water,
o rural development
~“.’\ ‘.‘w lllllllllllllllllllllllllllllllllllllllll
| P4 Environmental
sustainanility
Protect.the future
. W
Compliance -

LLaws, business principles, codes of conduct

Bord Blé

Irish Food Board



The Big |dea

Capitalism is under siege....Diminished trustin business is causing political leaders
to set policies that sap economic growth.... Business is caught in a vicious circle....
The purpose of the corporation must be  redefined around

CREATING SHARED VALUE

How to reinvent capitalism—and
unleash a wave of innovation and
growth by Michael E. Porter and
Mark R. Kramer
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We don't hire people to bake brownies.
We bake brownies to hire people.

REAL BELGIAN
CHOCOLATE

100% ALL NATURAL
7

Click here to purchase our delicious Do-Goodie brownies

Have you checked out our new
Whole Planet Brownie at your local
Whole Foods Mark... 3 hours ago

¢ Like [ 1270 likes. Sign Up to
see what your friends

Hlem

n Find us on Facebook

INTHE WS G

Greyston Bakery Becomes :
y y &
=4

New York's First |
Benefit Corporation &
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Dow Jones Sustainability Indexes
In Collaboration With SAM

Home Sustainability Assessment Dow Jones Sustainability Indexes Review Index Values

Home > Review

ABOUTUS v BRANDSINACTION v SUSTAINABLELIVING v N

Unilever Named in Top
Spot on Dow Jones
Sustainability Index
ENEEDD Guse SO0 wE

09/14/12 ' Unilever has been named as the sustainability leader in
the Food & Beverage super-sector of the Dow Jones
Sustainability Indexes (DJSI).
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Unilever: The Business Case

Consumers want it

Retailers want it

It fuels innovation

It helps develop new markets
It saves money

It inspires our people



The Emerald Isle
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Source: EU JRC Evaluation of the livestock sector's contribution to the EU greenhouse gas emissions (GGELYS)
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Ireland has a very favourable water stftess index
(% ogcterritory under water stressy’

g

Agriculture uses 70% of the world’s
Source: Yale University HESWEE]




A World Leader in Sustainability

Every farm and food manufacturing business
signs up to the sustainability agenda...

Measuring what matters...
Accreditation, independent verification...

Performance based on science
Innovation and best practice...
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The |n:[rastructure isin place-f:....

Estimated
production

Beef 32,000 5%
Lamb 8,500 45%
Pig 360 95%
Poultry 1,200 95%

Eggs 350 97%
50%

Quality Scheme Farms Certified

Horticulture ;




Note: Information to be collected
| for last full calendar year:
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Issues to include in sustainability plan

e Reduction eReduction e|nitiatives to
initiatives of (JH(J reduce waste
emissions
e Renewables
Investment

At least one “stretch target”

Welfare
*Reduce eConservation ePractices to
consumption of ecosystems enhance
eMinimise *Soil biology welfare
contamination

*Prevent
Pollution

At least one “stretch target”

*Health and
Nutrition

e|nitiatives in
community

eOther to be
selected




Trade Research Interviews
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%’  Walmartsc SPENCER (Whitbread 89 Ahold
U AA..QWW Save money. Live better.

@ SSUBWAY /V\ N(?_itffé metro
M°2°“al'g's ood Food, Good Life
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Pernod Ricard Carrefour {§
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http://www.google.ie/imgres?imgurl=http://www.gradpool.ie/logo.html?id=141&imgrefurl=http://www.gradpool.ie/employer/diageo/graduate-programme/&usg=__VGDFmPstMqqn5sKmcAJXz4nWJi0=&h=435&w=580&sz=16&hl=en&start=1&zoom=1&tbnid=iROEOaX2FcS8GM:&tbnh=101&tbnw=134&ei=_CrGT8G1MOjP4QS4lMTfBQ&prev=/images?q=diageo+logo&hl=en&tbm=isch&itbs=1
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http://www.google.ie/imgres?imgurl=http://upload.wikimedia.org/wikipedia/commons/d/db/Coop_italia_logo.svg&imgrefurl=http://en.wikipedia.org/wiki/File:Coop_italia_logo.svg&usg=__22eiU39zOGKjJN4aza_ivrwhIz0=&h=330&w=800&sz=4&hl=en&start=1&zoom=1&tbnid=C-oZGuVMlLhiBM:&tbnh=59&tbnw=143&ei=IyvGT7-vF-j34QSDntHXDw&prev=/images?q=coop+italy+logo&hl=en&tbm=isch&itbs=1
http://www.google.ie/imgres?imgurl=http://www.realwire.com/writeitfiles/pernod logo.jpg&imgrefurl=http://www.realwire.com/realResource.asp?ReleaseID=14596&d=w&name=pernod+logo.jpg&title=Pernod+Ricard+Logo&usg=__w6NF5Vpayr9EkWP9zDyqeNZzNww=&h=296&w=604&sz=74&hl=en&start=1&zoom=1&tbnid=iXPdPuMhFyGhTM:&tbnh=66&tbnw=135&ei=OCvGT--1I-fT4QTZ37zpBQ&prev=/images?q=pernod+ricard+logo&hl=en&tbm=isch&itbs=1
http://www.google.ie/imgres?imgurl=http://scholarships.hispanicfund.org/imgLib/200811181_sodexho.jpg&imgrefurl=http://scholarships.hispanicfund.org/applications/subsectionID.1,pageID.119/default.asp&usg=__niukfTk4g6rTN8zPaL8C2lW238E=&h=663&w=1674&sz=96&hl=en&start=1&zoom=1&tbnid=fkpCwPo_xUwC-M:&tbnh=59&tbnw=150&ei=RivGT678GtDQ4QTA-bHBBQ&prev=/images?q=sodexo+logo&hl=en&tbm=isch&itbs=1
http://www.google.ie/imgres?imgurl=http://www.biznet.org.uk/wp-content/uploads/2010/03/ASDA_logo.svg_.png&imgrefurl=http://www.biznet.org.uk/business-tools/george-at-asda-3-month-returns-deal/&usg=__gG3CGLfc8QRxBAONKAg7PP4BtcU=&h=256&w=800&sz=21&hl=en&start=1&zoom=1&tbnid=yu8BUT8yu85OQM:&tbnh=46&tbnw=143&ei=bSvGT-TICMrc4QTipdTsBQ&prev=/images?q=asda+logo&hl=en&tbm=isch&itbs=1
http://www.google.ie/imgres?imgurl=http://www.ilgigante.it/images/logo.jpg&imgrefurl=http://www.ilgigante.it/&usg=__eJgVoXXAKfVK1oT_sMyyOhCLnNI=&h=36&w=121&sz=8&hl=en&start=4&zoom=1&tbnid=i64REk_q8zsnbM:&tbnh=26&tbnw=89&ei=wSvGT6jFDNHP4QTAvamxBQ&prev=/images?q=il+gigante+logo&hl=en&tbm=isch&itbs=1
http://www.google.ie/imgres?imgurl=http://upload.wikimedia.org/wikipedia/de/3/3d/Maredo_logo.svg&imgrefurl=http://de.wikipedia.org/wiki/Datei:Maredo_logo.svg&usg=__wCOIQD12FhVFVbmoXcFfP7wE8PY=&h=356&w=1024&sz=17&hl=en&start=1&zoom=1&tbnid=aLO3bvIy3hDy_M:&tbnh=52&tbnw=150&ei=4SvGT6W7FIOI4gSOwLXlBQ&prev=/images?q=maredo+logo&hl=en&tbm=isch&itbs=1
http://www.google.ie/imgres?imgurl=http://theblacklists.files.wordpress.com/2011/01/carrefour-logo.jpg&imgrefurl=http://theblacklisted.net/tag/death/&usg=__cX1qr3zm5IbaHG0RjtEeHzJvmdM=&h=688&w=2000&sz=229&hl=en&start=1&zoom=1&tbnid=w5Jb_92kYUEliM:&tbnh=52&tbnw=150&ei=-yvGT-SBE-WC4gSK6JjdBQ&prev=/images?q=carrefour+logo&hl=en&tbm=isch&itbs=1
http://www.google.ie/imgres?imgurl=http://www.ucd.ie/lipgene/images/logos/consortium/unilever.jpg&imgrefurl=http://www.ucd.ie/lipgene/consortium/unilever.html&usg=__OaEFeXku0dPG8lTnvfQ4KR5Oi7U=&h=767&w=735&sz=292&hl=en&start=1&zoom=1&tbnid=Zrm4TuFZ9E_K4M:&tbnh=142&tbnw=136&ei=QyzGT_-EG5PE4gSHzLSoBQ&prev=/images?q=unilever+logo&hl=en&tbm=isch&itbs=1
http://www.google.ie/imgres?imgurl=http://www.yourlogocollection.com/wp-content/uploads/2011/12/walmart_logo.png&imgrefurl=http://www.yourlogocollection.com/walmart-logo/&usg=__s5Q2xEMyY9-nJfSZAXHogtpBKzE=&h=787&w=2846&sz=70&hl=en&start=1&zoom=1&tbnid=38GNj6G-fd-PLM:&tbnh=41&tbnw=150&ei=VyzGT7fdLYaQ4gSvmbG8BQ&prev=/images?q=walmart+logo&hl=en&tbm=isch&itbs=1
http://www.google.ie/imgres?imgurl=http://images1.wikia.nocookie.net/__cb20110504180302/logopedia/images/8/81/Marksspencer_logo.jpg&imgrefurl=http://logos.wikia.com/wiki/File:Marksspencer_logo.jpg&usg=__V4--FRGIKfH_arbnCTPwKXJoQI4=&h=298&w=778&sz=26&hl=en&start=1&zoom=1&tbnid=t1YfWn9gOdjvtM:&tbnh=54&tbnw=142&ei=aSzGT-GaOej44QTg5uzjBQ&prev=/images?q=marks+and+spencer+logo&hl=en&tbm=isch&itbs=1
http://www.google.ie/imgres?imgurl=http://alinaschlacht.files.wordpress.com/2011/02/800px-whitbread_logo-svg.png&imgrefurl=http://alinaschlacht.wordpress.com/about/&usg=__cPL-MtpdyrWSt5Q_wq6-p3jCKWQ=&h=224&w=800&sz=36&hl=en&start=1&zoom=1&tbnid=HuqrMQXtad3Y6M:&tbnh=40&tbnw=143&ei=fCzGT4TmFa_54QSFmvC2BQ&prev=/images?q=whitbread+logo&hl=en&tbm=isch&itbs=1
http://www.google.ie/imgres?imgurl=http://www.ivycircle.nl/wp-content/uploads/2012/03/koninklijke-ahold.gif&imgrefurl=http://www.ivycircle.nl/2012/03/hbs-hosts-lecture-by-dick-boer-ceo-of-ahold&usg=__BkuQwib1AxrC3BgcjejBwyhIPpU=&h=435&w=1181&sz=57&hl=en&start=1&zoom=1&tbnid=jrQzs4HDJ9YaEM:&tbnh=55&tbnw=150&ei=nSzGT4GYC63E4gTs14T9BQ&prev=/images?q=ahold+logo&hl=en&tbm=isch&itbs=1
http://www.google.ie/imgres?imgurl=http://reviewsofthingsandstuff.files.wordpress.com/2010/05/subway-logo.jpg&imgrefurl=http://reviewsofthingsandstuff.wordpress.com/2010/05/26/subways-new-orchard-chicken-salad-sandwich/subway-logo/&usg=__09ZcM-phbJfBnP1HBliQwtOF-Jo=&h=374&w=1288&sz=126&hl=en&start=1&zoom=1&tbnid=pcvtFxv0RWQXTM:&tbnh=44&tbnw=150&ei=yCzGT8ivBOfa4QSInczvBQ&prev=/images?q=subway+logo&hl=en&tbm=isch&itbs=1
http://www.google.ie/imgres?imgurl=http://www.metro.ca/data/flyers/logos/metro.gif&imgrefurl=http://www.metro.ca/en/on/available-flyers.html?method=getAvailableFlyers&usg=__xLIG9QJB7Tf68jCOyyTOCrRE_XQ=&h=81&w=230&sz=2&hl=en&start=7&zoom=1&tbnid=a7u0vpbvPB109M:&tbnh=38&tbnw=108&ei=7CzGT7_IFOrR4QT4h4DnBQ&prev=/images?q=metro+supermarket+logo&hl=en&tbm=isch&itbs=1
http://www.google.ie/imgres?imgurl=http://www.masterfire.ie/_fileUpload/Image/lidl_logo.jpg&imgrefurl=http://www.masterfire.ie/Retail__Services/Default.253.html&usg=__ITEw5vc6ZjgyO0k_GRz623cKz3U=&h=248&w=250&sz=20&hl=en&start=3&zoom=1&tbnid=kjZIH33uPlGYlM:&tbnh=110&tbnw=111&ei=eUfGT6nRNYi2hQeXifjWBQ&prev=/images?q=lidl+logo&hl=en&tbm=isch&itbs=1
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Great Nations Write Their Autobiography in Three
Manuscripts — The Book of Their Deeds, The Book of
Their Words, and the Book of Their Art.
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