
Growing the success of Irish food & horticulture

AIDAN COTTER

CHIEF EXECUTIVE 

BORD BIA

28 JANUARY 2009

Growing the success of Irish food & horticulture

Bord Bia Foodservice Seminar 14th November 2012

2013 Ireland Foodservice Programme

Maureen Gahan



Growing the success of Irish food & horticulture

Ireland Foodservice Programme: Objectives

To provide up-to-date and relevant market 

information on the Irish foodservice market and to 

increase awareness for client companies of business 

opportunities within this sector.

To develop strong relationships with key foodservice 

distributors and operators with the ultimate aim of 

facilitating sales for client companies.
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Market Intelligence
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Monthly Foodservice Newsletter
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Annual Publications
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Supplier Development
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2013 Market Entry Programme

Client companies with limited or no Irish foodservice experience
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Keith Molloy – Jack & Keith Molloy’s Bros. Ltd.

“Signing up to Bord Bia’s Market 

Entry Programme in 2012 

allowed us for the first time to 

examine potential opportunities in 

the Irish foodservice market.  In 

particular, we have built sales of 

our cooked rasher and bacon 

products with a number of the 

leading contract caterers.  We 

met key industry players at each 

of the workshops and the follow 

up mentoring helped us focus on 

putting relevant learnings into 

practice”.
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2013 Market Development Programme

Client companies currently selling to the Irish foodservice market
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Joerg Muller – Solaris Botanicals

“Participation on Bord Bia’s Irish 

Foodservice Programme has provided 

our company with the opportunity for 

one-to-one meetings with trade 

buyers.  It has also developed our 

market understanding and allowed us 

focus on channels that are most suited 

to our product range.  Over the past 

24 months we have substantially 

grown our Irish foodservice business 

via a partnership approach with 

wholesale distributors and operator 

customers”.
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Client Company Progression from 
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