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www.chefnetwork.ie 

LIVE – end of Jan 



16 FEB – FOOD&BEV LIVE 

Food & Bev Live Stand 

LAUNCH 
________________________ 

 



< Postcard 

Social Media > 

MARKETING 
________________________ 

 



 
___________________________ 

 

PR 



ONLINE COVERAGE 



PRINT COVERAGE 

 Full page feature – YesChef! Magazine 

 Lead news story – Hotel & Restaurant Times 



ADVISORY COUNCIL 

MEETINGS 

& CHEF GATHERINGS 

Dublin | Belfast 

COLLEGE VISITS 

SOCIAL MEDIA 

NETWORK DEVELOPMENT ACTIVITY 
________________________ 
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MEMBERSHIP GROWTH 
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Membership to date 

New members Total members Linear (Total members)

 13 weeks from launch – 325 members 
 Target for end 2016 – 800 members 
 Currently slightly ahead of target 
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ONLINE ACTIVITY 

 43% of members signed in during the period - Very good level of activity 
 App users very active 
 Social Media BIG driver of traffic & new sign-ups 
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ONLINE ACTIVITY 

570 

388 
91 

67 

Unique Views 

Jobs Forum

Members Forum

About CN

Events Calendar
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ONLINE CONTENT 

JOBS 
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RESOURCE LIBRARY 

VIDEOS 

CHEF PROFILE SERIES 
•‘Day in the Life’ profiles - With the aim of promoting careers in the industry and showing the 
diversity of opportunities, this series will profile chefs across various sectors, mapping their 
Career Path & what their day to day involves. 
 
• Signature Profiles – kitchen sessions with chefs focussing on their signature dishes, favourite 
ingredients & techniques, their advice to other chefs. 

 

CHEFS  
HAVE  

ASKED  
FOR 

CHEF SKILLS SERIES 
 • MEAT & BUTCHERY SKILLS • FISH & SEAFOOD •PRESERVING TECHNIQUES • 
PLATING & PRESENTATION • TRENDS & TECHNIQUES  
• Cooking with Seaweed • Sous Vide • Foraging & Wild Food • Pastry • Baking 

________________________________________________________ 
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OPPORTUNITIES 

CONTENT CREATION & SPONSORED CONTENT 

SUPPLIER MEMBERSHIP & DIRECTORY 

FREE TO 
IFSA 

MEMBERS 

RECRUITER PACKAGES 

SOCIAL MEDIA 



 
___________________________ 

 

STEERING GROUP 
Could someone in your organisation contribute to the development of Chef Network? 

 CULINARY – chefs or chef background, experience working in culinary 
sphere, understanding of what chefs need & want 

 DIGITAL – experience of digital and social media strategy 
 SPONSORSHIP – ability to contribute to funding/sponsorship strategies  
 EDUCATION & TRAINING – this is big focus for Chef Network, so 

experience/knowledge of this sector, particular for Hospitality/Culinary, 
would be an advantage 

 

Unique opportunity to 
contribute to the 
development of  

Ireland’s new professional 
network for chefs 

Gain a unique insight 
into Chef Network 
and its potential to 

lead the culinary 
sector in Ireland 

Particularly looking for skills/experience in the following areas:  


