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Top consumer trends changing foodservice 1 

How Ireland is responding to global trends 2 

The winning restaurant formula 3 

Today I want to discuss… 
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United States & Canada 

29% 

Sources: The World Bank; CHD-Expert 

Latin America 

10% 

Europe 

24% 

Africa & Middle East 

2% 

Asia — Pacific 

33% 

Oceania 

2% 

Global commercial 

foodservice value 

€2.7T 

The global foodservice market is huge… 

… and global trends can be seen across the world 
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INDUSTRY 
TRENDS 
DRIVING 

CHANGE INTO 
2017 
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Consumers want a 

unique experience 

where they can connect 

with others over a meal 

EATERTAINMENT 

4 

1 

© 2016 Technomic Inc.  



© 2016 Technomic Inc.  5 

Consumers want to 

support brands that 

align with their values 

and stand for  the 

greater good 

TAKING A STAND 

2 
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Sourcing  
transparency,  
provenance focus  

6 

Community Ties  

Charitable 
partnerships 

Giving  
back 
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Consumer backlash  

against big brands is 

intensifying 

BIG ACTING 

SMALL 

3 
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And yet… what do these brands have in common? 

http://www.bing.com/images/search?q=burger+king+logo&view=detailv2&&id=64D4807D42EC4C9AD42245A4B8F9560FE03C28D4&selectedIndex=0&ccid=iLRC%2b9dS&simid=608000154091389731&thid=OIP.M88b442fbd752489bcaaf9200234883b6H0
http://www.bing.com/images/search?q=pizza+hut+logo&view=detailv2&&id=23428A12B1DDB63DA62B21C3DE90CF9962F2B990&selectedIndex=3&ccid=QJaO4aQj&simid=608018862971422254&thid=OIP.M40968ee1a423de2e87caa78459880701H0
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Consumers expect food on 

demand and new services 

evolving to meet their 

immediate needs 

NOW, NOW, NOW 

4 
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Driving home demand 
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Recipe boxes making an impact 



© 2016 Technomic Inc.  

Consumers want to be 

able to tailor their 

dining experience to their 

own preferences 

PERSONALIZATION 

5 
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Technology helps “customize” an experience 
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Increasing competition 

from non-traditional 

sources 

SEGMENT  

BLURRING 

6 
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Retailers encroaching 
on the foodservice 

occasion 

Retailers encroaching on the foodservice occasion 
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Consumers gravitate to 

“better” fast food, 

transforming and 

diversifying the industry 

FAST FOOD  

REFRESH 

7 
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Image Source: www.starbucks.com 

Alcohol is a hot 
QSR trend  

Daypart expansion 
can be key 



© 2016 Technomic Inc.  

8 

High labour costs putting 

a hurt on operators’ 

bottom lines 

LABOUR  

CHALLENGES 
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9 

Availability of options 

outpacing demand 

HEALTHY  

OPTIONS 
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Farm-fresh 

Beverage focus 

Better/healthy 

Simple differentiation 

Tech-enabled 

Commitment to culture 

Community support 

Local focus 

Craft preparations 

Green practices 

10 commonalities for growth concepts 
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Quality of F&B + Hospitality + Ambiance 
Price 

Value = 

Never forget the winning restaurant formula 
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Global trends impacting foodservice 1 
Disruptors starting to appear in Ireland 2 

“Foodservice” competition has expanded 3 
Trends play out over a longer timeframe 4 
Focus on building a winning formula for success 5 

Conclusions 
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312-876-0004   |   foodinfo@technomic.com  |  technomic.com 

DAVID HENKES 
Senior Principal 

dhenkes@technomic.com 

@davidhenkes  

Thank you for your time! 


