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Gaining A Basic Understanding

of Food Heritage & Food Culture

is a Good Start in Understanding

Consumer Dynamics in a Market





Many Dishes with a

Mixture of Colours.

Flavours, Veggies &

Meat. All Shared. No

Need to Eat it While

It’s Hot!

Multi-Platter Asian Meals

Easier to Cater for Those

With Specific Diets



Have a Good Look

Around the Kitchen

In a Typical Home of

the Market You Are

Interested in – Learn

A Lot and Quickly!



Sushi: Popular Throughout The World

Brilliant Snack/Mini-Meal but Not

Without Supply Chain Challenges.

“The World’s Food is Becoming Americanized”!

No, It’s Not, It’s Becoming Asianized If Anything!



Jollibee: Super Asian QSR Operator Comfortable with Global Competition



January, 2019

April 24th, 2019

Asian Style Bowls!



Today’s International Menu Includes … Bowls of …….





Ready Meals have Long been a Feature in

Traditional Retail Markets in Asia. “Buy to

Take Home” is Cheaper than Home Cooking!



Me and Mr. Boon

Saphan Mai, Bangkok

Dinner at Shirley’s Siem Reap

Chicken

Lok Lak

Pork & Liver

Noodle Soup



Less Eco-Active

in Bangkok!



January 2nd, 2019

Frantic Plant-Based

Activity in the World

of Fast Food in 2019





April 27th, 2019



September 26th, 2019



Launching nationally in USA

May 31st, 2019





January 3rd, 2019



August 27th, 2019



October 22nd, 2019

September 6th, 2019



October 29th, 2019









Source: IGD UK, “Shoppers of the Future”, June 27th, 2018



Social Media  Accelerates the Exchange of Information Around the World

Not Least on Food Trends and Between Gen. Z and Millennial Consumers















August 17th, 2019

The “Sorrowful Sad Bastard Meal for One”

Is Firmly On-Trend in The UK!

But, 1 and 2 Person Households Can’t Spell

the word “ingredient”. They seek Snack and

Mini-meal Solutions – Food-to-Go. 



Slowly, Slowly Supermarkets and Hypermarkets Lose Share in UK Grocery Market

What Can Stop (or even slow) the Inexorable Progress of Hard Discounters?



USA Supermarkets

Woefully Late in

Addressing Quality

Food-2-Go.

For Years, More Like

“School Dinners”!

Now, “Hurry Up Offense”!









The Other Day, I was

in an Outlet with a

Huge Hot & Cold

Beverage + Snack

Offering



Healthy Food Offer



Asian and Western

Food & Beverages



Noodle Bar



Hong Kong



7-Eleven Serious Players In

Filipino Food Service Market



LINE and 7-Eleven Thai Partnership

Mega-Asian Cities Have Chaotic

Traffic: Motor Bike Delivery Services

Are a “No Brainer” Even for a Snack

Purchase from 7-Eleven!





Food-to-Go is a Huge Market in the UK

Supermarkets are Important but Tertiary Players



May 16th, 2019



Japanese-Style Menu

Korean Entrepreneur

London UK Locations



Food Service and Food Retail Converging:

Ready Meal Sold by Restaurant Chain Wasabi

For Diners to Take Home (“Home Heat Eat”!)





“I’ll See You at Starbucks

for Breakfast/Lunch/Snack”

Starbucks to Double Food Sales Globally by 2020





July 24th, 2019



October 25th, 2019





May 16th, 2019



September 26th, 2019



600 million registered users in 2019



December 13th, 2018





September 24th, 2019



June 21st, 2019



January 15th, 2019



The Recipe Kit/Box Market in the UK

Tougher Nut to Crack than in the USA

Because of Excellence of Chilled Ready

Meal Offer in the UK

January 9th, 2019



May 22nd 2019





May 25th, 2019



April 29th, 2019



April 11th, 2019



www.comparemealkit.ca



Around The Globe, Food Industry

Folk Are Astonished at the Pricing

Of “Meal Deals” in the UK





Danone VC Arm Buys into Farmer’s Fridge

Franchise Vending Business in USA









September 6th, 2019



Aggregators with

Dark Kitchens



October 14th, 2019

May 21st, 2019



August 5th, 2019





The Notion of “Climate-Friendly Diets”

Is Gaining Substantial Traction. Just

Ask Your Children/Grandchildren!

Where to Find Biggest Threat to

Global Meat Industry?

Inside our Own Homes  Aagghh!





The Link Between Eco-Active Consumers and Per Capita Income: “The Rich Can Afford to be Green”!





Social Pressures Dictating Choice

Remind Me Again What We Can’t Eat?:

• Anything with palm oil as an ingredient

• Chicken that’s been fed soy from Brazil

• Cattle that’s been shipped overseas

• Shrimps caught by slave labor in Asia

• Seafood that has despoiled mangrove forests

• Dairy products from intensive cow housing

• Milk from herds where calves taken from mums early

• Beef that has destroyed the Amazon

• Pork from hogs contained in stalls

• Anything with GMOs

• Anything in a non-recyclable pack

• ………….. etc.



• Sustainability – woven into the business

• Legislation driving industry action - e.g. sugar, plastics

• Sustainable diets - the notion of “climate-friendly”

• Waste not want not – 2nd nature to Boomers!

• Blockchain & others - traceability and transparency

• Ethical certification but streamline

• Active (not passive) customers

• Communicate about “the journey” (not greenwash)

• Fairness to employees – living wage, gender equality



CONTACT POINTS:

e-mail:

profdavidhughes@aol.com

Telephone contact:

Mobile/Cell +44(0)7798 558276

@ProfDavidHughes

Retail Blog: www.supermarketsinyourpocket.com
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